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What is The Scout?
The Scout is a collection of shopper campaigns and 
activity that we’ve captured in retail environments, or 
have been served through digital channels.

The Scout is our vehicle for sharing a summary of 
market intel in the retail world - from us to you.

The Scout is everything and anything that grabs us -
could be catchy copywriting, cool design work, 
innovative Point of Sale, or engaging Shopper 
activations (good and bad) across the channels we 
shop.

Please don’t judge the high quantity of liquor channel 
activity captured, Platoon assures you it is purely for 
research purposes. 

Feel free to judge your competitor campaigns at will.

Pics may not always be perfect, but they are more useful 
shared with you than clogging up our phones.

Want to share some of your own pics? 
Sure, email them through to info@platoonmktg.com.au

or WhatsApp / text them to +61 419 475 680. No nudes 
please. 

mailto:info@platoonmktg.com.au
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SPORTING THEMED 
PRIZES ARE PROMO WINNERS 
HEADING INTO FOOTY SEASON!

SPORT 
INSPIRED
ACTIVATIONS



















F1 Promo Activity

3 brands in Scout are car partners only –
demonstrating ways you can activate 
against the F1 platform without explicitly 
calling out F1… vroooooommmmm!

L’Or F1 Experience promo



Supercheap Auto & Armor 
All F1 Cashback Mechanic –
utilizing F1 car partnership 
platform for cut through + 
leveraging quality and 
performance cues – no 
promo element



Nulon x F1 Promo



NRL – State of Origin





XXXX took its love for the Queensland Maroons to new heights, 
literally, by flying giant XXXX GOLD beer cans over the Brisbane 
River. The stunt was part of a broader campaign, including a 
consumer promotion and social activations, celebrating Queensland 
pride

XXXX enlisted NRL legend Paul “Fatty” Vautin for the new 
Fatty Says app - fans could experience AI-generated 
commentary from Fatty during all three State of Origin 
games. The app also featured “FatGPT,” an interactive 
chatbot where fans could interact with ‘Fatty’ – a feature only 
accessible with a carton purchase. 







GROCERY 
MAJORS / INDIES



















Cause Related Marketing – 50c from purchase 
of every product goes to SLSA
Differentiates in category and cements the 
‘Aussie’ heritage claims
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OTHER
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LEFT
ALIGN











LIQUOR & 
LICENSED
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CAUGHT OUR
ATTENTION



https://www.abc.net.au/news/20
25-06-04/oreo-maker-sues-aldi-
over-biscuit-
packaging/105375186?utm_cam
paign=abc_news_web&utm_con
tent=link&utm_medium=content
_shared&utm_source=abc_new
s_web

















PHARMA
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MAKING BRANDS MOVE

CAM MCGEACHIE
E: cam@platoonmktg.com.au
M: 0419 475 680 

LORI WOODWARD
E: lori@platoonmktg.com.au
M: 0411 488 827

KARLA WHEELER
E: karla@platoonmktg.com.au
M: 0432 708 782


